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Kodak Dealer News Kodak 

Please pass Kodak Dealer News on to your staff 

Don't Be Afraid of the Dark! 
We are repeating thi s highl y success ful slogan thi s 
year to boo st wint er pi ctur e-taking and cam era sales . 

Our wint e r Aash cam pai gn will tell ever ybod y ju t 

how ea sy it i for a ny member oI the fa mil y to 
tak e Aash pi ctur es with Kodak Jnsta rnatic cam e ras 

a nd Aashcubes . 

customer. It contain s general hint s to get your cus­
tome rs start ed on takin g flash p ictur es, a nd a sa les 

message to kee p them coming back fo r more Kodak 

- fh e ca mpai gn will be condu cted 

thr ough television and by point­

o f-sa le mat e rial. 

Point-of-Sale 

An attra ctive new showcar d with 

the theme "Don't Be Afra id of the 

Dark " ur ges yo ur c u tome rs to 
buy Koda co lor-X (ilm, flashcubes 
a nd a K o d ak ln s tam at ic 10 4 
cam era. Cut-outs in the showcard 

accept a dumm y cart on oI Koda­
colo r-X CX J 26 film , 3 flashcubes 

and an In tamati l Otl, cam ra. A 
supp ly of a new lea Hel, "Don t IJe 
Af raid o f the Dark " , com , 5 with 
cad• .·lio w1;a r d ; µ;iv• a ·op lo 
ev r y '1a ·hcube (or flash llllll ,) 

. 1llke g;ior ~ 
J)lctures I.WW 

KodacoJor·~~ ·--~ 
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, . - .and a ij,o4~tl n· .: 
ln~1mnat.tc 10,. . .r,r,­

ramcr, • · -.:;i 

Buy them here 

An " ar\i t' rough" of 
the new show card 

r,lm and Kodak Photo -Fini shin g. 

" Don ' t Be Afr aid of the Dark " 

lea flets will also be d istribut ed 

thr o u gh c o mp l e t e d c us t o me r 
o rde rs from our Photo-Fini shin g 
La bora to ries. 

Te1evision 

I ,a ·t ye ar 's television commercial 
str es sed th ea s 01 l oad in g 
Kodak ln stamati c ca mera s, and 
how simple they mak e fla sh 

photography fo r all mem hers of 
the family. Th e theme was " The se 

·am ra · a · not afraid of th 

dark' . Th sam co111111 reial will 
lie nm aga i11 thi ye ar com menc­
iug 1·,1 d y J llll' , un<l will Jill ·1 
s · ·u11d Hpot on Di ·11 yJa11J . 

Use the showcard to tie-in with our Winter flash campaign. Feature "Winter Flash Kits" in 
~ ur window and in-store displays, as well as in local advertising. Display Kodak Instamatic 
• ~• meras with Flashcubes and Give Your Winter Photo-Sales a Lift. 



-AIJ,e 'f'U', ~(j in -THE GROWTH OF PHOTO-SALES IN AUSTRALIA? 

Th e fast es t gr owing " drugstor e" departm ent in th e 
U.S.A. is photography. A rec ently publish ed surv ey th ere 
show s that in 1966, in Am erican Drugstor es, photo sales 
incr eased 18% . 

The story in Au stralia is probably very similar , sinc e the 
U.S. figur es are no " flash in the pan " - photography 
has been the fastest growing dru gstor e department for 
15 yea rs - and our own comp any sales figur es are a 
good po inter to a similar tr end here. 

What has brought about this growth? Management and 
marketin g experts point to several facto rs. One is the 
influ ence of ,Kodak lnstam ati c cam eras , which hav e 
brought picture-taking within the capabiliti es of many 
mo re peopl e, es peci a lly wo men and youn g peopl e. 

Another factor is better merch andi s ing. Photography is 
an almost univ ersa l traffi c build er - right for all ages, 
thr oughout the year. It is also a year-round gift " natur al" 

· fo r ch ildren, teenage rs, young adults and grandp arents. 

It has proved a big traffi c build er for stor es that have 
ti ed- in with loca l festiv als and sporting events. 

Parti cularly imp ortant has been the new emph asis on 
sellin g photog raphy to women - with a femin ine touch 
to the photo-count er decor and the sales approach . The 
featurin g of a separate, d istin ctiv e photographi c coun­
te r , es pec ia lly , has p ro ved a big dr aw for wo men 
customers. 

Better Training 

A major factor in photo -sales growth has been the train­
ing of sales people. Even stor es which have confin ed 
their training programm e to basic film and equ ipment 
familiarization , and simpl e pictur e-taking , have seen 
their efforts pay off . Just a few hours training can make 
a diff erenc e. The diff erence between an assistant who 
merely reaches for a product on request , and a sales 
person who recommends film types , gives snapshooting 
hints , and boosts photofinishing by suggesting enlarge ­
ments and extra prints . 

Where can staff get this tr aining? See the articl e on 
Kodak Dealer Training Courses, in this issue. 

Help From Kodak 

Photogr aphy is an all-season seller. So Kodak has adver­
tising for all seasons , right through the year. Kodak mer­
chandising aids for permanent displays wer e featured 
in the Jan./ Feb. edition of Kodak Dealer News . They 
a lso appear in the Dealer Supplem ent to our 1968 
Consum er Markets Catalogue . 

In addition , ther e are showcards and other in-store aids 
for every season ; with tie-ins for major local festivals 
and for special occasions such as Mother 's Day ari...:a 
Father 's Day, etc. Good display is one vital ingredientW 
in the formula for photographic sales success . And your 
displays should be supported by your own local 
adv ertising. 

Better Selling 

The photo-counter in America has proved to be the 
best traffic builder, through better tra ined staff , and 
through merchandising more precise ly aimed than 
ever before . The " formula for success " that emerges 
is simply better selling - all the way from shop front 
to counter . And what is tr ue in America is just as true 
in Austra lia. 

Workshop session at a Melbourn e Branc h Dealer 
Trainin g Cou rse 

-

-

FLASH WITH SIMPLE CAMERAS 

This year , Kodak advertising, and word of mouth 
praise by relatives and fr iends, will convince more 
people than ever before that flash photography really 
is easy. 
Many are going to take flash pictures for the first time. 
And many more , about to take what is for them the 
" plunge " into flash pictures, are going to ask you for 
advice. If you have the answers to their questions and 
problems, you will benefit from extra sales of film, 
bulbs, batteries and photo-finishing. 

We suggest you start by taking some flash pictur es of 
your own - actions (and pictur es) speak loud er than 
words. But for those with queries , here are a few gener al 
hints about flash photography with simpl e cam eras. 

Distance 

The correct flash -to -subj ect distance is most import ant 
for succ essful flash pictures . For most simpl e cameras 
(including Kodak lnstamatic camera s) that use flash­
cubes , the subject must be between 4 ft. and 9 ft. away . 

Close r than 4 ft. giv es overexposure with pale, wash ed­
out colors. Furth er than 9 ft. gives und erexposed, dark, 
muddy pictures with poor color. 

Background 

Where possibl e, keep backgrounds plain , and 6-8 ft. 
dist ant from the subj ect to avoid distractin g shadows . 

Where ther e are shiny surf aces such as furnitur e or 
glossy walls , keep these at an angl e to the camera so 
t hey won 't reflect glar e back into the lens. If wind ows 

A- or mirrors are includ ed, be sure you cannot see your 
• own refl ecti on or that of the camera, or flash. 

Batteries and Electrical Contacts 

As we have often said before , in Dealer News and else­
wher e, when there are flash failures the most frequ ent 
cause is exhaust ed batt e rie s or cont acts th at ne ed 
cl eaning . Make sure batteries are fresh . Replace them 
at least onc e a year . Clean battery ends , and contacts 
in equipm ent, by rubbing with a rough cloth or pencil 
eraser. Use only the recommend ed batteri es (ref er to 
cam era instruction books) . Incorrect batteries will not 
giv e satisfactory service and may even damag e 
equipment. 

Flashbulbs 

Use only blue flashbulbs with all Kodak black -and-whit e 
and daylight color films , including Kodacolor -X film . 
Also , mak e sure th e co rrect size flashbulb is supplied , 
according to the flashold er in use. Those Kodak lnst a­
matic cam eras that do not use flashcubes, use AG-1 B 
flashbulbs . Flasholders with 3-inch reflectors generally 
use PF1-B (or No. 18) bulbs . Larger 4-inch to 5-inch 
reflectors use bulbs with a bayon et typ e cap such as 
PF24 / 97 (No . 58 or 258) . YOUR KODAK COUNTER 
GUIDE GIVES ALL THESE DETAILS. 

Adjustable Cameras 

For adjust able cam eras, corr ect flash exposure is deter­
min ed from the Guid e Numb ers print ed on flashbulb 
cartons or instruction sheets . There are four simpl e 
steps : 
1. Select the shutt er speed (if in doubt , 1 / 25 or 1 / 30 

sec.) . 
2. Find the right Guide Numb er for the film and bulb 

in use. 
3. Divid e th e Guid e Numb er by th e fl ash-to -subj ect 

distance in feet. 
4. Set th e f/ numb er found by the division in step 3. 

The above information is included in the leaf let , 
"Don't Be Afraid of the Dark". But have the answers 
ready and you'll be acknowledged as an expert in 
the field of photography - and Confidence will bring 
Custom. 

It's the latest thin g. Tells four fortunes 
in a flash! flash! flash! flash! 



Do remember this fellow when planning your wind ow 
display or local advertising . We keep him in mind all t he 
time. 
He may not read the popular press . As in other things , 
he insists on the best. So he reads the " class " maga ­
zines . And Kodak is right in ther e, advertising the kind 
of quality products he likes to buy . Mak e sure he sees 
thos e same products in your window , and to him you r 
store will be associated with quality . 

KODAK DEALER TRAINING 
PROGRAMMES 

Kod ak Dealer Trainin g Programmes are run in al l 
Kodak cap ital city branches. The courses are intended 
for dealer assistants and are of one or two days ' 
duration. They have three aims , nam ely : 

1. To impress upon sale s assistants that they are im­
portant peopl e, not only to th e shop where they work , 
but to the whol e Kod ak organisation . They are our 
main link with the reta il customer. 

2. To familiarize assistants with photography in general 
and with Kodak products in part icu lar. Thu s they will 
und erstand the different types and sizes of films ; 
know how to handle , load and use various types of 
cameras ; understand the rang e of Kod ak Photo­
Finishing Services ; know how to use the Kodak 
Counter guide effectiv ely . 

3. To teach sales assistants to sell photogr ap hy. 

Th e courses are free. Full details regarding tim es and 
plac es for the programm es can be obtained eith er from 
your Kodak representative or direct from the Kodak 
Branch serving your area . 
In addition to the courses in th e Kodak Bran c hes, spe­
cial sessions are run in country centres from time to 
time. These are usually held in conjunction with Deal er 
Local Promotions . Full details from your Kodak repr e­
sentative or Branc h. 

A selection of the magazines he might read is shown. 
Products advertised in them includ e Kodak Retina 
cameras, the Kodak Carousel 'S' projector , Kodak lnsta ­
matic movie cameras and projectors and , of course , 
Kodak color films . 

RANGE OF LENSES FOR CAROUSEL 
'S' AND S-AV PROJECTORS 

Tell owners as well as prospective purch ase rs of Kodak 
Carousel 'S' projectors about the range of accessory 
lenses now available to them. 
The standard lens in the Kodak Carousel 'S' projector is 
a Schneider Procolar 100mm. Extra lenses now avail­
able are Schneider Procolar lenses of focal lengths 
60mm , 85mm , 150mm and 180mm. In addition there is a 
Schn~ider Projar lens of 250mm focal length ; this is 
used in conjunction with a special condenser lens . 
Lenses of shorter than standard focal length mak e it 
possible to fill a larger screen in small rooms , such as 
a small loung e room or shop window. Long er foe " ! ~ 
length lenses ma_ke long " throws " possible , without 1,,c • 
picture overflowing th e screen, in lectur e rooms and 
community halls , etc . 
Your Kodak representative has details of prices and 
ava ilability of accesso ry lenses for Kodak Carousel 
projectors. 

Extra lenses for the Kodak Carousel 'S' and S-AV in­
crease the versatility of these quality projectors . 

Greater Versatility = Easier to Sell 

KODAK ( Australasia J PTY. LTD. 
Branch e s in a ll Stat es /\ , C, KEATIN G J""EK 



IMPORTANT NOTICE May 1968 • 

SIZE (Inch es) 

l f X 2¾ 

2½ X 2½ 

2½ X 3½ 

2¾ X 4 ½ 

9 :3¾ X 4¾ 

3½ X 5½ 

4 X 5 

4¾ X 6½ 

SIZ E (Inch es) 

3½ X 5 ½ 

4¾ X 6½ 

6} X 8½ 

8 X 10 

10 X 12 

12 X 15 

16 X 20 

KODAK BLACK-AND-WHITE PAPER PRICES 
Worldwide in creases in si lver pr ices, together with increases in wages and raw materials, 

have raised our product ion costs to such an extent that we have no a lternative but to adjust 
th e prices for some Kodak black -and -wh it e photographic papers . The photographic papers 
below will therefore increase in price on July 1, 1 968, to th e new prices shown . 

Dealer orders rece iv ed by us prior to July l st, for reasonab le quantiti es ca lling for 
immediate delivery, wil l be suppl ied at the old price , provided we can make de liv ery 
during July . 

Plea se keep this sheet for reference and insert it 1n place of page 25 in your 1968 Kodak 
Consumer Produ cts Cata lo gue . 

KODAK (Australasia} PTY. LTD. 

KODAK VELOX PAPER KODABROMIDE PAPER 

PACK ING (Shee ts) RETAIL PRICE SIZE PACK ING RETAIL PRICE 
(In ches) (Shee ts) (Singl e W e ight) 

25 $0.27 
100 0.87 2½ X 3½ 25 $0.38 

25 0.30 
100 1.34 

100 1.02 3½ X 5 ½ 25 0 .80 

25 0.42 100 2.47 

100 1.37 

1000 12.97 
4¾ X 6½ 10 0.43 

100 4.00 

25 0.57 
100 l.88 

1000 17.94 

6½ X 8} 10 0.80 

100 7.03 

25 0.62 8 X 10 10 l. l 2 

100 2.90 100 10.13 

25 0.87 10 x l 2 10 l. 68 

100 2.83 
12 X 15 10 2.52 

100 2.95 
16 X 20 10 4.47 

10 0.57 

RETAIL PRICE 
(Doub le W eig ht) 

$0 .45 
1.40 

0.97 

2.92 

0.52 

4.67 

0 .92 

8.25 

1.32 

11.89 

l.9 7 

2.95 

5.23 

100 4.47 O ther sizes a nd pack ing s availabl e on requ est. 

BROMESKO PAPER 

PAC KIN G (Shee ts) RETAIL PRICE 

25 $0.95 
100 3.20 

10 0.65 
100 5.05 

10 1.10 
100 8.95 

10 l. 60 
100 12.85 

10 2.40 

10 3.60 

10 6.35 

SIZE 
(In ches) 

8 x l 0 

12 X ] 5 

] 6 X 20 

SIZE 
(Inche s) 

8 X 10 

11 X 14 

14 X 17 

ROYAL BROMESKO PAPER 

PAC KING RETAIL PRICE 
(Shee ts) (Singl e W e ig ht) 

10 $ 1.60 

100 12.85 

10 3.60 

10 6.35 

* KODAK PANALURE PAPER 

PACKING RETAIL PRICE RETAIL PRICE 

(Shee:s ) (F Singl e W e ight) (E Doubl e W ei gh t) 

25 $4.70 $6 .60 

50 15.05 20 .90 

10 8.60 ,_ Oth er sizes a nd packings avai la bl e on requ est. 
] 6 X 20 10 9.00 12.30 

• Price un chang ed . 




