
September 2005 • Vol. 63 No. 3 

SPECIAL ISSUE 

. ..;;;;r­
i: ·. , · ~ii' I 

a a ,. , :..;.i 

II 

.... 
' - . 

Transforming Kodak's brand 
for the digital world • • • 
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.A Kodak CEO and President 
Antonio Perez 

"The worldwide initiative transforming our 
brand image to match Kodak's digital trans­
formation will make our expanded range of 
digital products and services top-of-mind 
for consumers as well as professional, 
healthcare and business customers ." 

-CEO and President Antonio Perez 

A key component of the brand t ransformation is an advertising 

campaign- called Callery- that uses an art gallery as the setting. 

In the U.S., advertising has started on television and in movie theaters . 

Access the kadak.com homepage to view the six-minute Callery 

commercial presentation. 

The campaign extends to publicat ions and the Internet. It will roll 

out to selected countries later in the year. 

This special edition of Kodakery is devoted to our brand t ransformation. 

It includes a booklet int roducing Kodak's new brand platform and iden­

tit y, and features an in-depth interview with Kodak Chief Marketing 

Officer Carl Gust in about the importance of refreshing Kodak's brand 

image for the digital world. 

Brand will reinforce Kodak's 
digital transforniation and leadership 
Kodakery recently spohe with Chief Marketing Officer Carl Gustin about 

the worldwide initiativ e to transform the Kodak brand consistent with the 

company's digi tal transformation. 

Why does the brand need to transform along 

with the company? 

Kodak is definitely on a journey of transformation. Today, 

employees, customers, competit ors as well as industry and 

business analysts, all see Kodak differently than they have 

in the past. 

Our brand image can truly validate this transformation. 

We're not talking about just an advertising campaign, but 

an exciting and comprehensive brand repositioning. It 

matches Kodak's identity to the substantive changes that 

are occurring in the company, with our customers and in 

our markets. There is st rength and credibility in that. 

Some branding efforts try to change a company's image 

before the company itself changes. Then, if a company 

fails to deliver on messages sent through its branding, 

the branding work is vaporware. That's not the way we 

do things at Kodak- the brand change follows 

Kodak's change. 

How is the brand currently perceived? 

Kodak is one of the most powerful and widely recognized 

brands. Business Week Online ranks us among the top five 

most recognized brands worldwide. 

According to one marketing research company, Kodak is 

the number one imaging brand in China and number three 

in Asia, locations where many of our digital competitors 

are based. 

Kodak is highly regarded by any measure. We're seen as 

the leader in traditional imaging and as caring about 

pictures. The name Kodak conveys an emotional sense of 

trust to consumers and business people alike. 

A recent Roper study cites Kodak as being ready for leader­

ship in digital technology, having "the skills and experience 

necessary to win in digital imaging." 

We have the credentials, now we have to get that message 

out loud and clear. 

What are our goals in transforming 

the brand? 

We want everyone to realize that a digital 

world needs Kodak. 

The digital world needs Kodak because we 

consider pictures as memories, not as files 

• 
Professional photographer Howard Bingham and 
Kodak Chief Marketing Officer Carl Gustin on the 
set for the filming of the Kodak Gallery commercials. 
Bingham's ringside picture of boxer Muhammad Ali 
is featured in Gallery. 

and software, as do other digital companies. People in 

focus groups have told us, "Kodak, you care about my 

pictures. You view my pictures as important memories in 

my life. You know my pictures are expressions of my life. 

Please come to the digital world." 

Some people do not yet know that we're helping lead the 

transition to digital. That is why we need to reposition our 

brand identity. 

Does the transformed brand image play off of 

our present strengths? 

We aren't abandoning the qualit ies that have made Kodak 

one of the greatest brands in the world. We are, however, 

emphasizing and de-emphasizing certain aspects of our 

identity because the t imes demand that change. 
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dous press and industry recept ion, 

including winning the CNET Next Big 

THIS IS THE STORY 

OF THE GALLERY THAT 

YOU'RE BUILDING. 
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trustworthy, approachable, high quality 

hard drives, CDs, DVDs, and online. We 

believe in moving images to share them. 
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Kodak opens the door to that world. We 

invite all to open their own galleries 
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THIS IS THE STORY 

OF THE GALLERY THAT 

YOU'RE BUILDING. 
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A gallery that we're all building. A gallery for 

mothers, fathers, designers, dentists, children, 

engineers and entertainers. A gallery for everyone. 

A gallery for family pictures, birthday photos, images that power 

industries and images that help save lives. A place that's magically 

infinite, yet manageably small. A haven of protection and respect. 

A friendly place. Unique and wonderful. It's not a story that begins with 

"on ce upon a time:' In fact, it doesn't even begin at the beginning. 

It begins right here in the middle. In the middle of a digital revolution. 
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We k_now digital. We know lmagl We know how the digital transformation is affecting businesses, large and small. We know 
how its changing worldwide markets. We know how it affects consumers. And we're taking advantage of those insights right now. 

One · po billty. Then it was color. Now it's digital. Every couple of decades, something 
comes along and changes the way we think about images, forever. We've seen it happen. We've 
helped make it happen. We've adapted and succeeded every single time. Because we understand 

this: revolutions are not just about what changes, they're also ,1boul what stays tile same. 

IT'S DI ITAL. 
IT'S A REVOLUTION. 
AND NOBODY KNOWS MORE ABOUT EITHER THAN KODAK. 

Thi s is a great time to be in digital. Each press conference 

herald s a new product. Each trad e show sees the launch of 

new format s and new app lications. Each month a slew of 

powerful new technologies opens up new market s. It's excit ing. 

And we have mor e reason to be excited than anyone. 

Our digi tal credential s are impr essive. Th e fir st dig ital 

came ra was ours . The fir st Wi · Fi' enabled digital consumer 

camera is ours. W e're th e #3 seller of digital camera s in the 

wor ld (#1 in th e U .S.). W e' re world leaders in dent al 

radio graph y and graphi c arts systems. Th e stand ards that 

t ransfer im ages between phones are ou rs. Th e fastest 

comm ercial inkjet print er is ou rs. Kodak patent s are part and 

parcel of most of the digital devices in use in the wor ld today. 

But the digital story is not just a tec hnology story. And 

ou r releva nce to t he dig ital world is not confined to th e 

impr essive wo rk of our engineers and researchers. W e also 

brin g a uniqu e perspect ive on imaging and printin g. Kodak , 

from it s very incepti on, has not just been abou t capturin g 

images; it' s been about improvin g them, shar ing them and 

respec ting them . It was true w hen we invented th e Brown ie 

ca mera and w hen we invent ed co lor film. It's been tru e 

throu gh every sig nifi cant change in th e way peop le have 

take n or relate d to pictur es. And it 's tru e now. Kodak is, 

simply , the mo st tru sted nam e in imaging. Th e world needs 

a digital guide -cons um ers and indu stri es need an advocate 

in the dig ital space - and no comp any is bett er qualified to 

rise to that challenge than we are. 

M any wo uld have yo u believe th at di g ital m eans 

disposable; that continuou s development impli es transience; 

th at technol ogy has rendered pict ures less va luab le. We 

disagree. Our 125 years of experience have taught us that a 

revolution - even one as all-encompassing as digital - cannot 

alter one sim ple, immut able truth: the im portant pictur es 

are not th e ones you throw away, they're th e ones you keep. 



KEEP IT FOREVER. 
KEEP IT KODAK. 
Even a world of instant gratification - where you can acquire and share images on 

demand over the Web, through the air, in print, via all kinds of digital technology -

is still one where you want your most important images to last a lifetime, or longer. 

If you have a negative taken by a Brown ie camera bui lt in 

1900, yo u can still ge t a print made fr om it . It can be 

digit ized; it can be archived and sent around the wo rld. 

Can the same be said of a document from a 1983 Kaypro· 

We're about memories 
first and foremost. 
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comput er? Or a presentation from 

a 1982 Osbo rne PC? Think of all 

t he comput er comp anies of th e 

last twenty years that have simpl y 

di sa pp ea red . Think of all th e 

digital sto rage form ats th at have 

been rendered obsolete: SyQuest' 

cartridges, tape drives, floppy disks. 

Th ink of the soft wa re comp anies 

that have vanished into the ether. 

Remembe r the dot-co m crash. 

It 's an uncert ain world . Nobody want s to tru st th eir 

priceless images and inform ation - whether they be customer 

records, pictures of their children, or the medical and dental 

reco rds that th eir l ives or businesses m ay depend on 

someday - to th at kind of uncertainty , to compani es th at 

may not be around fiv e years from now , let alone tw ent y­

five. That's why they turn to Kodak. 

Wh eth er you'r e a business with a bi lli on do llars in 

sales or a grandmoth er with a thou sand pictur es of you r 

g randchildr en, t he prese rvation and prot ec t ion of yo ur 

images and informat ion are incredib ly import ant to you. 

Trust. Integrit y. Experience. In a digit al world , th ese 

thin gs are mor e import ant th an ever. A "fil e form at error" 

isn't for ever. A "can't find fil e" isn't for ever. A "spec ifi ed 

server off-l ine" isn't forever. But a Kodak mom ent is forever. 
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THEY PUSH 
THE BUTTON. 
WE DO THE REST. 

d k a har On om dig I cam A world's first. It can 
1 lb ms wireless Y· send pictures directly to your online Kodak EasyShare gallery a u ·' h. s 

·t nd arc Ive • You push the button, and it connects, compresses, transm , s a 

This is wha t we've always been about. W e promi se to bear 

the burd en of technology and compl exi ty. We prom ise to 

make it simpl e. It's a promi se w ith a long and hono rable 

histo ry We fir st made it on a g rand sca le at t he 1893 

Chicago Wor ld's Fair. At that tim e, the very idea that ordinary 

peop le could take photog raphs - let alone get print s back 

in just days - was revoluti onary. But we made it happen. 

Pict ure taking had been reserved for indi viduals w ho 

understood the science of light and chemistry Kodak made it 

for the masses. It was expensive and complicated; Kodak made 

it afford able and simpl e. It changed photog raphy forever. 

Today, as consum ers rush to buy digital cameras (th ey 

spent $24 bi llion on dig ital cameras wo rldw ide in 2004 and 

bought 257 milli on camera pho nes), the empha sis in the 

. . d. of being able market has been on two thin gs: th e Imm e ,acy 

. t and the abilit y to see a pict ure wit hin moments of takin g 1 , 

to delete the pictur es you don't want. 

. . t h t tho se two But dig ital co nsum ers are rea liz ing a 

. d histori c issues powe rfu l benefit s come with all th e basic an 

d cessories that of pictur e taking: th e need for cameras an ac 

t ictur e every are easy to use, so you can count on a grea P 

. t hat enable tim e· th e need for standar ds of reprodu cti on 
, . n e of devices 

images to appear consistent across a w ide ra g 

. e stora ge and and print ers; th e need for depen dable ,mag 

t liable display protec ti on systems; the need for low-cos , re 

d k ngineers and systems. These are the areas w here Ko a e 

researchers excel. d 
. stan dar s, For over a ce ntu ry we've bee n settin g 

I 
\ 

• . • I Id be simpler than one-touch picture taking, sharing and prinling7 
The digital world n ds s1mphc1ty. And w_7at cou h Kodak EasyShare printer docks. 

All of which are available rig t now on 

s implif y ing co mp lex pictur e t aking t ech no log ies and 

systems, and inventin g new ways to make picture s mor e 

durable and co lors mor e stabl e. We brought one-touch- to-

. h d' ·t I rid W es implifi ed bett er-picture s technology tot e IgI a wo · 

digital for consumers. 

And we've built a huge range of produ cts th at embr ace 

tho se at tribut es. The catego ry-c hanging wirele ss camera. 

Durabl e print s from home printers . Came ras th at marry 

powe rful still and video tec hno logy w ith st yli sh desi gn. 

• t d ks Kodak picture One-to uch-simple EasyShare pnn er oc · 

maker kiosks at ret ail loca t ions, w hich put digit al printin g 

· h' ch of even (from ca meras or ca mera phon es) w it 111 rea 

dig it al nov ices. Produ cts to tackl e the issues of coSt , 

complexity and availabi lity, head-on. 
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technology works beh111d the sct•11cs to keqi 
your blul'S blue ,111cJ your de\Jils ricl1. Rt•al Kodak ricl111('S use lhe 

most Jdva11cerl image analysis softwa,e on lhc planet. 
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You could probably manage 100 pictures. How 
about a thousand? How about ten thousand? 
Koda~ Easy~hare software is a simple, free way to 
orgaruze, pr,.nt and.share pictures from your home. 
O~1e-fo11ch sunple, ,t also has a One Touch to Better 
P1ct~1rcs feature for automatic improvements. 
Available for Microsoft Windows or Apple Macintosh. 

While regular processing can treat your photos as ·ust a 
batch ~f photos, Kodak Perfect Touch processing t~eats 
each ~,cture individually, Sophisticated image-processin 
algorithms det~ct and reduce red-eye, reduce dark 9 
shadows, provide r~chcr detail and create more vibrant 
colors, all autamat,~ally. Ask for it. It'll take your pictures 
from good to great man instant. 

'I P t0 hg, ill ·am ra 
You thought you were fussy. You should talk to professional 
photographers. We did. And the P880 is the result: SLR-like 
performance, control and feel, a superb 24mm wide-angle 
lens, video functions that rival camcorders, 8.0 megapixels 
and a huge 2.5-inch LCD screen, 

l O i ~ Ip t 
Anyone can build an average printer. But who wants 
aver~ge? Only Kodak printers deliver professional· 
quallty .K~dak prints every time. The Kodak Professional 
1400 d,g,tal photo printer offers stunning glossy or 
matte laminate prints in the studio at the,office orat 
~,:me. We don't even ask you to wdit. Printing t~kes less 

on 90 seconds. And these prints last a lifet;,ne. 

Now you can turn a phone info" 
portable picture tJlb1mr, You can 
view, share and order prints of all 
your digital pictures from your d 
phone. And you can even upfoa 

and store your camera phou~hare 
pictures to your Kodak Easy . 
gallery on fine albums, o/ongSlde 
your digital camera pictures. Your 
p/Jone goes everywhere wi th you, 
Now your pictures can, too, 

'h m i m a 
Style gurus? Technogeeks? These cameras are perfect t 
for both, with all the advanced capabilities you'd ~xpec 
to find in a Kodak camera, wrapped in a slim, sty/Jsh . h 
design. 5.0 megapixels. 30 fps video. A massive 

2
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high-resolution screen. Zoom during video. The power 
print stills from video. And, in an even smaller Kodak I rs 
EosyShare V530 version, a choice of four stwming co 

O 
• 
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::,allct print~ just went digital. Now you can carry 

9 
Y;r farmly and friends with you wherever you 

/· t ork: College. Vacation. The Kodak EosyS/Jare 
, " ure viewer stores over 150 pictures (more if you 
;s; ~ memory card) and displays them on a large 
e~e;:";~ 1 scre,en. Connect it to a printer dock and it'll 
big e~o::,t;,': s small enough to_fit in a pocket; it'~ 

9 o carry your most 1mporta11t memories. 

,d pl ure 
Got a digital memory cord? Got 
a wireless device?Got pictures 
you'd like to set free? You're not 
alone. Kiosks are a simple way 
for anyone to improve, enlarge, 
crop, colorize and get real Kodak 
pictures, by themselves, in 
seconds. Yo11'II find them at over 
65,000 retailers worldwide. 

na 
The world's most popular, free, 
on line photo service. Keeping 
pictures. Protecting pictures. 
Sharing pictures. It's easy when 
you have your own gallery at 
kodakgallery.com. You can 
download images and hove real 
Kodak pictures deliven•d right 
to your door. You cnn crop, color 
balance, remove red-eye and 
enlarge pictures. Or frame them 
and have them defivNed (to 
yourself or to someone else, as a 
gift). You can even turn them into 
greeting cards or photo books -
so you can tell your own story. 
Keep it forever. Keep it Kodak. 

era 
The or1fy wirelcss•enabfed consumer digital camera in the world. Take 
pictures (with 5.0 megapixels and a 5)1 ~~tical zoom, it's ea~y), then 
use the massive 3-inch LCD, touch-scns,t,ve screen to e·mml them to 
family, friends or your own Kodak Easy51~ore gallery. You can even 
store up to 1,500 pictures on the camera itself. Shoot. Store. Share. 

And print. Wirelessly. All from one camera. 

People htJve digital cameras. They've ta hen the 
pictures. How do they get the pri'1ts? Well, here's 
a computer-free, wire-free, hassle-free way to get 
those prints yourself, at home. Drop a camera onto 
the dock and push print. Voita. Durable, borderless, 

real Kodak pictures, just like that. 

A DIGITAL WORLD NEEDS OUR INNOVATION. 
Here .

1 
bl t buy right now A ll of them are real, tested and proven. 

THERE ARE OVER ,,ooo KODAK PATENTS ON THIS PAGE ALONE. 
Ad are some Kodak digita l produ cts. M ost of th em are avai a e 

O 
1 ~ chnology to make th ings th is simpl e 

vanced digital app lication s, wrapped in easy- to -use packages. It takes comp ex e · 
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WORTH A THOU·SAND WORDS. 
WORTH A TRILLION DOLLARS. 
IMAGE E NEVER BEEN RE VALUABLE They can provoke our most powerful 

memories. Or bring together extended families. But moved out of the home and into industry, 

digital images and information can do more than we ever imagined. This is lnfoimaging: 

a $500 billion industry with unlimited potential, which, arguably, couldn't exist without us. 

Even the grea test of technologies are ju st curios iti es if they 

have no real-wor ld app li cat ion. It 's not enoug h ju st to 

understan d technology; you also need to know how to app ly 

it. That takes expe rience and busine ss insight. And nobody 

has mo re of either than Kodak. 

Right now, techno log ies from Kodak's Health Group 

enable hospital departments and standalone clinics - including 

those for radiology, mammography, oncology and orthopaedics 

- to capture and display patient medical images almost instantly. 

Other Health Group techno logies allow them to share these 

images with doct ors across town, or across th e wor ld. 

Kodak digital moviemakin g tec hn o logy can create 

jaw- droppin g, comput er gene rated landscapes or terrifying 

mon sters. But our dig ital technology can also deliver movies 

or pre-show content to theaters, on demand, via satellite. 

Once the rea lm of sc ience fi ction, th ese thi ngs now 

happen every day. Comp anies and inst ituti ons have never 

had th e power to harness th e magic of im ages in so many 

ways. That's the good news. 

But th ere is a flip side: co mp anies have never had quite 

so many images to deal with. Digital images pile up qui ckly. 

Million s, stor ed in th e space of a thumbn ail. What do you do 

wit h them? How do yo u man age, prot ect and secure them? 

Thi s is as much about logistics as it is abo ut technology. 

You can't save a life if you can't find th e fil e or read the X-ray. 

A digital wor ld needs consistent form ats and cross-platform 

comp at ibility. A d ig ital wo rld needs soft wa re, co mpress ion, 

tools for sca ling, int erpr eti ng and protecting enor m ous 

numb ers of dig ita l images. 

Digital has unlimit ed potent ial, but realizing that potential 

requir es un stintin g effort and ma ssive inv estm ent. New 

technology means un ique probl ems and new issues. In th e 

digital worl d - co nsum er or indu stri al - you don't get to reS
t 

on your laurels. We know that. And the next page proves it. 

Digital technologies make commercial printing more 
ilccur,1te and less expens ive than ever before Exciting? 
Yes, If you're printing twenty million brochures, a run of 
Personalized rnailPrs or a series of lirnitPd edition prints 

Kodak Direct d1g1tal radiogrilphy systems del1vPr 
IInages of outsti.111ding quality. Each improves worf flow, 

Productivity and patient care One is even modular 
dPsigiic•d with large and small rned1cdl facilities 111 mind 

Kodak took manager and display manager systems dr" 
powPt ful color n,.111agcrnmt tools fnr prod11ctio11 le mis. Now 
a DP. c c1I1 pn•visual1zc shot· ,1nd shi'irr' thc1t vi•,io11 w1lh PVC't yoI1f', 
in' t;mtly. I pc hnolngy 111cet r rP~t1vity 111eet s p1 ,1Clic,1ltty. 

Kodak image sensors c apturP high resolution 1m,1ge 
ltorn orbit Prl'lty, bul ~lso p1Llty vc1lu,1blr• Tl11•y 

protect ,ig,1111,t wtldf11 e ,, rnakr• 111 routes safc1 ,11d 
wb~n plam1c•r~. tlwy ve PVC n helped Piicl,1111'• rr•cl rhi111p•, 
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It's like magic. Information 
goes in, and perfectly organized 
(sometimes even personalized) 
content comes out, Kodak 
work flow software systems 
manage traditional and digital 
pri11t production from idea 
to delivery. These people 
invented digital workflow in the 
1970s. And we're still leading 
tire way, witl, solutions likl' 
Prinergy, the industry's first 
systems approach to open, 
integrated digital prepress. 

. I ·for a p1 lnting <olutl ns 
Usmg advanced printhead design and lrrtelligent Mask 
tcchn~lo~y, these printers deliver blazingly fast speeds, 
stunnmg image quality, incredible reliability and ease of 
use. But evc_n on the largest of printers, it's the details that 
matter: rap,d evaporation drying, the ability to change ink 
bottles on the fly, an auto-cleaning unit. Not surprisingly 
this is a 2004 lnterTech Technology Award winner. , 

i I d pi 

km mm, 
Our mammography CAD system con help doctors 

im~rove patient care with fewer missed ca1;:;:·, 
Th,s means treatment can start sooner. An 
translates to more lives saved. Sometimes digital 
technology is about more than just the technology. 

IJ 
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Who said a Kodak 
moment could only be 
captured 011 paper? 
These flat-panel, OLED 
screens are lighter, 
brighter, sharper, 0nd 

use less power than other 

technologies. 

Tl1is is an on demand world Wh ·t f 
our digital printin s t . y wa, or weeks to get your printed materials when 
personalized for t:e ~=a:ns ca,n get them to you in hours - up-to-date, in full color and ,. 
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d di di, 

A one-stop shop tllat solves a whole range of 
problems facing dental professionals today: How to 
~educe patient exposure to X-rays. How to manage 
images. How to display images quickly and easily. 
How to integrate image taking with the rest of 0 
practice's information. Kodak's full suite of dental 
imaging_ and practice mcrnagement solutions helps 
stream/me workflow and C'nhance patient care. 

a printer It's cl . ~r. !ts the power of a press, combined with the flexibility af 
• ,angmg prmtmg. 

I ot 
As the "eyes" of a digital camera 

image sensors make digital 
photography possible across a 

huge ronge of products and 
industries. Kodak image sensors 

are core components in 
applications ranging from satellite 

medical and industrial imaging t: 
consumer digital camera and 

mobile camera p/ione applications. 

1.r .......... l 
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Digl I ma aria11s 
No more reels. No more lab. ·ta/ 
splicing. No more hassle .. D1:' 
cinema solutions can delive 
movies (or simply a digital 
pre-show) digitally to theat~rs, 
allowing for on dem 011d movie d 
times, targeted advertising o~~e 

0 flexible, more enjoyo~le, ,n 
profitable movie expcrie1tce. 

Kodak Carestream enterprise 
Information management 

Symptoms, tests, results, reports, 
reviews, billing, the world of medicine 

has become the world of information 
management. But treated properly, 

information con enhance core, 
improve service and reduce the 
potential for errors. VIParchive 

manages short term storage and Jong 
term preservation of images and 

information. Faster, efficient 
information management is what 

VIParchive is all about. 

Kodak DirettView DR 7500 system 
Not only does it deliver consistent, outstanding 
images in seconds, its modular design allows medical 
professionals to scale a system to meet their needs. 
Designed in conjunction with customers worldwide, 
the DR 7500 system is intuitive, reducing training 
time and improving productivity and workflow. This is 
the ultimate in digital radiography. 

Versamark VXS000 printing y•t m 
Built on a rock-solid, proven operating platform and 
based on Kodak's continuous inkjet technology, these 
printers con handle any variable data printing 
application, while producing over 2,000 pages per minute. 
They're modular - they can expand as your company 
develops - so even if you don't know exactly where your 
company is going, you know exactly how ta get there. 

Kodak 1200 sy&tem series scanners 
Every day, the checks, credit card transactions, 
remittances and sales drafts of millions of people 
are l1andled by Canada's largest item-processing 
outsourcing company. This is no place for delays 
or scanning errors. So they trust Kodak i200 system 
series scanners. Processing up to 248 images a 
minute, these ore powerful, industrial-strength 
scanners, delivering outstanding image quality, with 
stunning accuracy and virtually jam-free operation. 

Kodak Vision2 film sy ·tem 
No matter how nra11y millions of 
dollars you invest in stars, scripts, 
production and sets, in the end it 
all comes down to the celluloid. 
That's why we're so committed 
to innovation in film. Our films 
preserve more information than 
any other medium. Our prints arc 
virtually indisti11g11is/1able from the 
originals. We take vision and make 
it a reality on screen . And every 
best-movie Oscar winner ever was 
shot on Kodak film. The end. 

A DIGITAL WORLD NEEDS·MORE THAN PIPE DREAMS. 
(TH . SE ARE CHANGING THE BUSINESS WORLD RIGHT NOW.) 

The digita l wor ld needs proven products that answer current, pressing needs. And that 's where we come in. We're changing digital, one 
solut ion at a t ime. Here's t he proof: solut ions that are saving compa nies mon ey, saving businesses time and helping save lives, right now. 



The making 
of Gallery 
'1 saw just how profound photog ­

raphy can be when I experienced the 
juxtaposition of photographs on this 

set," said director Joe Pytlw when 
referring to the set where the 

Gallery commercials were shot. An 

award-winning director, Pytka has 

made documentaries, short and 
feature films, and more than 5,000 
commercials. 

Actor gets ready for his 
characterization of a visitor 
from the 1893 Chicago 
World's Fair. 

• 
The set used to film 

Callery measured 

more than 15,000 

square feet and 

contained hundreds 

of photographs hung on 36 walls that were 24 feet in 

height. Kodak's Encad NovaJet lOOOi printer did the 

honors in producing the photographs, using approximately 

17,000 square feet of media. 

"Most galleries in the world exist for professionals," said 

Kodak Chief Marketing Officer Carl Gustin. "Now there is a 

gallery for everyone. As our advertising poignantly shows, 

Kodak's Callery is the safe place for everyone's pictures." 

T Joe Pytka, director of the Gallery 
commercials, composes a scene 

Pytka directed the Callery commercial action-s hot on 

Kodak Vision2 SOOT 5218 color negative film- in Walt 

Disney Studio's Number Two Stage located in Burbank. 

The feature film Mary Poppins and the baby boomer 

television classic, The Mickey Mouse Club, were filmed in 

the same sound stage. Disney built the sound stage- the 

largest on the West Coast- in conjunction with producer/ 

actor Jack Webb, who began shooting the television series 

Dragnet upon completion of it in 1949 . 

.__, ....;5._:._,,,. 
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Brand co11ti11ul'd fro m f)O!{l' .'J 

through Kodak digital products and services, including our online site Kodak 

EasyShare Gallery. 

The Callery theme communicates public, commercial and private space, my pictures 

and yours- Callery is a place, ultimately, where everyone's pictures are welcomed, 

shared and protected. 

Callery is all about my pictures anytime, anywhere, any way. Think about it- a person 

has a cell phone full of picture files, stops into a coffee shop that has a Kodak picture 

maker kiosk-points the phone at the kiosk and, through Blue Tooth technology, makes 

prints. That's what we mean by anytime, anywhere, any way. 

Callery is all about data integrity. Digital data changes formats constantly-Ca llery 

promises that with Kodak your data is always accessible. Again, think of the art gallery 

theme- it communicates safety, accessibility, versatili ty, longevity and value. The 

concept is diverse and uniquely Kodak. 

The concept tests we conducted worldwide show that the Callery commercials have 

wide appeal. People understand the theme instantly . 

.......................................................................... 
•Eastman Kodak Company, 2005 

A The production crew hangs pictures on one of 36 walls that 
comprised the Gallery set. 

For address and mailing list changes: 
• Employees: Use MyHR or go to http:/ / workforce.kodak.com 
• Retirees and survivors of retirees: Call the Kodak Benefits Center at 724- 1000 

or 1-800-221-6543 
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